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Disclaimer

This document contains certain forward-looking statementsrelating to the business,financial performanceand results of the
Companyand/or the industryin whichit operates Forwardlooking statementsconcernfuture circumstancesnd resultsand other
statementsthat are not historical facts, sometimesidentified by the words & 6 $ f A SBIS% @ EBS R\ X0y (8 By BeR2sS O (
A LX FaySaasiza Yol (h SRS & 1S5 & £ Ga LI NIl dirdilar ExpressionsTheforward-looking statements,including
assumptionsppinionsandviewsof the Companyor cited from third-party sourcescontainedin this presentationare solelyopinions

and forecastswhich are uncertainand subjectto risks A multitude of factorscancauseactualeventsto differ significantlyfrom any
anticipateddevelopment Neither the Companynor any of its parent or subsidiaryundertakingsor any suchLJS NB& &figefs@r
employeegguaranteeshat the assumptionsunderlyingsuchforward-lookingstatementsare free from errors nor doeseither accept

any responsibilityfor the future accuracyof the opinionsexpressedn this presentationor the actualoccurrenceof the forecasted
developments

No representationor warranty (expressor implied) is madeasto, and no relianceshouldbe placedon, any information, including
projections,estimates,targetsand opinions,containedherein, and no liability whatsoeveris acceptedasto any errors, omissionsor
misstatementscontainedherein, and, accordingly none of the Companyor any of its parent or subsidiaryundertakingsor any such
LIS N dffigessér employeesacceptsany liability whatsoeverarisingdirectly or indirectly from the useof this document

Thispresentationis directed, in the United Kingdom,only at investment professionaldalling within Article 19(5) of the Financial
Servicesand Markets Act 2000 (FinancialPromotion) Order 2005 (the "Order"), high net worth entities, or personsfalling within
Article 49(2) of the Orderor, in the United States,only at "qualifiedinstitutional buyers"asdefinedin Rule144A underthe Securities
Actof 1933 asamended

Theinformation containedin this presentationdoesnot constitute or form part of, and should not be construedas, an offer or
invitation to subscribefor or purchasethe securitiesdiscussedhereinin anyjurisdiction Neitherthis presentationnor any part of it
shall form the basisof, or be relied upon in connectionwith any offer, or act as an inducementto enter into any contract or
commitmentwhatsoever
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1. TheSaftGroup John Searle

2. IBG traditional activities Xavier Delacroix

Market overview
2.1 Stationary backup power
2.2 Transportation
2.3 Smallnickelbatteries

3. SBG traditionadctivities TomAlcide
3.1 Civilactivities
3.2 Military activities

Initial questions followed by lunch
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4. Advantages of.rion John Searle
> { | Tsitefgihs to addressidn markets

5. Marketsfor Lrion growth
> Energy storage
> Telecomnetworks
> Defence
> Aviation
> Motive power

6. Jacksonville
> Products and timing

7. Medium term growth and profitability

8. Conclusion

Final questions
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= TheSaftGroup
John Searle
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One business idiversifiedend-markets

@ Sales 2010€591,1m

Stationary
- Industrial standby

Military activities

- Military lithium
- Defence - Telecommunication
Civil activities £ Transportation

- Aviation

- Civil electronics
- Space

- Rail and mass Transit

Small nickel batteries

- ELU

Joint-Ventures: - Professional electronics

- Johnson ControiSaft
(HEVand E\batteries)

- ASBGroups (Thermal batteries)

H Industrial Battery Group
i Specialty Battery Group

Equityaccounted
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Strong market positioning

& Historical growth

A
@ Civil electronics
Higher growth| @R
Standby
5% ¢
® Aviation
® Rail
Lower growth|
SNB Military
L L >

40%  Addressable market share
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Diversified end markets and technologies

2010 sales by application 2010 sales by technology

A% S%
24%

30%

52%

| Stationary 2 .

® Emergency lighting | Nickel

u Defence ®| Primary lithium
i Transportation e

m Professional Electronics < Lithium-ion

. Space i Others
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Strong Financial Track Record

Sales; At actual FX ratessm)

CAGR 2005-10: +1.3% (at constant FX rates) >

609

601

591

2005 2006 2007 2008 2009 2010

Cash Flow from operating activities**em)

107,1 112,5
» i 1 93,9

88,09 - 9% 185,4%

2005 2006 2007 2008 2009 2010
[ cash Flow from Op. Activitie=nf) 8 As % of EBITDA
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Restated EBITDA%()
19, 7% 18,1% 18,1% 18,68%
111,4 18,1%

16,3%

109,9
101,6 1101 1010 &

L

2005 2006 2007 2008 2009 2010
1 EBITDA ™ Margin

Free Cash Flow ***¢m)

55,0

TP

2005 2006 2007 2008 2009 2010

A Restatedo exclude costs incurred in respect of Jacksonville pref@@m in 2009 and1.5m
in 2010
EBITDA restated including Research Tax Credit. 2005 EBITDA restated for IPO costs.

**  Cash flow from operating activities defined as cash flows generated from operations before
interestand income tax

***  Free cash flow defined as cash flows from operations, less cash used in invesfingrazidg
activities excluding investments in-8Cand dividends paid to shareholders
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{ I Fsiraf®gy and unique strengths

& Strategy
> Continue to grow sales for traditional technologies in existing
markets

> Maintain high profitability and cash generation from these
businesses

> Invest and expand our-ion operation
w Address new emerging applications and/or markets
w Expand in current markets supporting technology upgrades

> Automotive marketA to be reviewed

& Unique Strengths
> Market leading positioning

> Technology portfolio
> International presence
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Johnson ControiSaft

P FO0Qa A0NYGS3Te S SFNJI AaAyOS ONBI
> JCSA Ltion for automotive market
> SaftA Lkon for all other markets
> Defined in 2006 Agreement including TechnolbiggnceAgreement

& JCl wishes to expand scopeofJCdza Ay 3 { I FiQa GSOF

® Saft believes automotive market will be the largesibhi marketc
estimated at $40bn+ by 2020

® Safthad proposed compromise solutions to JCI

& Compromises rejected and petition for dissolution filed
by JCI 18 May 2011

® Saft has opposedfiledad a 2 GTA2NI 5AAYA &4l é SyF
® Both JCI and Saft agree to support current customers
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FY 2011 guidancs constant exchange rates

2011 2011
em L

Sales 591.1 250 10%
EBITDAnargin%* 18.3% 17.0¢ 17.5%
€ / $ exchange rates 1.33 1.33

Estimated EBITDA margin excluding Jacksonville L8%%

* After Jacksonville impactProject cost and start of production cost: $10m
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= 2 IBG traditional activities
Xavier Delacroix
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14

Market overview

& \WW Industrial battery marke@approxe 5.6Bn
& Market dominated by lead

{ I F Motive
Million Euros market Power /
share

Industrial standby/
Reserve power
(Including
transportation)

Telecom networks 1 700 0.7%
Motive power 2 200 0%
TOTAL 5 600 4.6% Ji=com

network

| Industrial standby/reserve power

_ H Telecom networks
Source Eurobatandvariousleadmanufacturers )
i Motive Power
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= 2 IBG traditional activities
2.1 Stationary backip power
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Stationarynhistoricalsales

2010 :6.3%

GR 2003
Ch 173

155 150

140
121

105 110

2003 2004 2005 2006 2007 2008 2009 2010

& Market impacted by the recession from 2009
& Growth >10% during Q1 2011

* Sales in million euros at constant 2010 exchange rates
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Stationarypower batteries mainmarkets

2010 sales by segments
Standby + Telecom

| Oil and gas exploration and productio
W Electricity generation, T&D

il Other utilities

® Transport infrastructure

i Telecom infrastructure

H General industry

Saftestimates
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Saftactions for futuregrowth

& Major axis is to offer maintenance freéckel batteries
> Launch late 2011 the new generatitiptimax «maintenance free»
> Diversify theTel.Xmaintenance free telecom range into industrial
applications to benefit from compactness

& Expand current product range on staatbne PV systems and
hybrid gensets

& |ncrease presence in BRIC countries
> Expand production capacity in India
> New sales office in Brazil
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Growthdrivers and mediunterm potential

& Strong growth recorded up to the 2009 recession

& Growth potential >5% p.a.
> Emerging market infrastructure investment
> Small market share in telecom
> High oil prices driving investment
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IBG traditional activities
2.2 ¢ Transportation
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{ I TmaReishare

& Nickelbatteries are leading technology in transportation
marke

Rail Aviation

H Saft | Saft
i lLead i Lead
| Other Ni-Cd ® Other Ni-Cd
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Transportationistoricalsales

CAGR 2003-2010 . 4.3%
129 119

117

115 110 124

100
87

2003 2004 2005 2006 2007 2008 2009 2010

& Strong recovery in aviation
® Rail market weakness

* Sales in million euros at constant 2010 exchange rates
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Marketdrivers for futuregrowth

& Ultimate performance and reliability for critical safety systems

® Close customer relationships, design and customisation directly
with OEMs

& Competitive total life cycle cost
& Aviation - passenger and cargo traffic increase
> 5.1% to 5.6% pegrear 20122030

® Railc UNIFE expects@2.5% growth untiP015/16,then stable

until 2020
> Rolling stock : 2.0%
> Service : 3%

® Emerging markets faster growth
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Actions for futuregrowth

& | aunch dower cost, lower performance rail product for
emerging markets (SRM+ end of 2011)

B | dzy OKE &t NBYiS (i S Y LISoNdhilimdekas inNJ- Y 3
Middle East, India an&ussia

& For targetedmarkets, local battery systeintegration

& Ni-Capacitorfor dieselstarting

® |ncreasing commercial presence in BRIC markets

& New programmes for lithiuson
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Mediumterm potential

& Business dominated by replacement battery sale@5%
& OEM wins key to future medium term growth
& Growth3 ¢ 5% p.aexpected

& Technology shift medium term
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IBG traditional activities
2.3 ¢ Small nickel batteries
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Rechargeable battery market 2010
Targetedmarket segments for SNB

Worldwide Market: €6.0 Billion (Forecast)

| E Ni-Cd
] Emergenc
/ Professional
Electronics “
I 1 I I I I 1
0 50 100 150 200 250 300
| Million Euros
I NiCd commodities
H® NiCd professional ] . .
P Small NickeBattery targets NFCd & NiMH
# NIMH professional A ProfessionaMarkets:e240m
i NiMH commodities A Maintain 27%market share
® Li-ion A Maximizesynergies with the other IBG segments

SourceAvicenne
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Small nickel battery sales

CAGR 2003-2010 : -5.9%

—>

98 99

83 78 80

73 65

55

2003 2004 2005 2006 2007 2008 2009 2010

& Market for nickel batteries declining in face ofiiim penetration.

* Sales in million euros at constant 2010 exchange rates
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SBGQGraditional activities
Tom Alcide
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= 3| SBQraditional activities

3.1 Civil activities
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Market position

Primary Lithium battery2009 estimatee800m

H Saft
H Consumer

i Others professiona

Source: BCC Research
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Civil activities historical sales

Civil lithium and space
CAGR 20032010 6.4%

159 164
144 139

120 147 128

107

2003 2004 2005 2006 2007 2008 2009 2010

& Strong growth with exception of 2009

* Sales in million euros at constant 2010 exchange rates
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{ I Tapplications; Civil electronics
(2010 excluding space)

w1 Utility metering

3% o | Distribution

5% H Tracking

i Oil & Gas

H Medical

.1 Security

H Automation & Instrument.
i Search, rescue & envt mon

i Others
SourceSaft
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Example of market drivers (1)
Metering systems

Market size for Primary Lithium batteries J

3007
- /
O
X 200
)
LLl
é 1501
= 1007
501 M \Water
bl Gas
- M Electricity
2009 2010 2011 2012 2013 2014 2015
Source :

- ABS Energy. World Multi utility report Ed. 7/2009
- Pike research 2010
- Meterpedia.com

34 Investor day¢ Paris June30th ¢ Bordeaux, July 1st 2011 SarFT




Exampleof market driverq2):
Ol & Gasmarket

& Main market segments
> Geophysical survey
> Qil drilling
> Well completion tools etc

& Extreme high temperatures

>Mnn X Hnn RSANBS /
> Mainly in LiSOCJltechnology

& Opportunities both in Primary and,_.
Rechargeable batteries

@ >¢70m market

> Saftcurrent market Share10%

& Plan for growth

> Expanded product portfolio for primary batteries
> Market acceptance for rechargeable high termyjpoln

35 Investor day¢ Paris June30th ¢ Bordeaux, July 1st 2011




Exampleof marketdrivers (3):
Spaceamarket

® GEO satellites

> Main applications: Telecommunicatigaivil &
military), meteorology

& MEO satellites
> Main application navigation

® | EO satellites

> Main applicationsobservation (environment,
military), science, communication

& | aunchers
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Exampleof marketdrivers(3)
Space market

1.5%

® GEO

® MEO
WLEO

| ISS

® Launchers

i Others

Worldwide space battery sales in 2010: est. U65m
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{ | Fadtiona for futuregrowth

& Creation of nevEternaceliv range to increase presence in
emerging markets with lower cost, lower performance products

& Expand production capacity. China expansion in 2011

& pulsesPlusvtechnology unique on market for higher power
applications

& Major internal R&D breakthrough projected 2012 for electronics
market

& New space cell for LEO market

38 Investor day¢ Paris June30th ¢ Bordeaux, July 1st 2011 SarFT




Mediumterm potential ¢ Civil applications

& Metering will be a key driver

& Space sales will grow due to recent successes in US and Russi
markets

& Growth opportunities in some other niches

& Growth potential>10% p.a.
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=K} SBQraditional activities
3.2¢ Military activities
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Saftmilitary sales per region

2010

H America
u Europe

H Rest of world
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Military historicalsales

o CAGR 2003-2019 :-4.2%

129 136 197 —>

104 111
94 96

93

2003 2004 2005 2006 2007 2008 2009 2010

W Sales stable since correction in 2006

* Sales in million euros at constant 2010 exchange rates
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Performancdactorsfor success

& Mainly replacement market{70%)

& Multi-technology offerprimary and rechargeable lithium
Walye dzyAljdzS LINPRAzZOGRY & A 0K KA
& Ability to rampup production at short notice

& Manufacturing base in key customer countries

& | ongstanding customers relationships important
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Saftactions and medium term potential

& Continue to upgrade primary technologies to meet future energy
needs

& Multi-year contracts in a number of countries
& |imited competition

& Salesxpected to remain flat mediurterm (excluding Lion
potential)
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Advantagesof Lkion
= 4 ’
{ | TstieQghsto addresd_rion markets

John Searle
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Advantages of tion

Advantages Constraints

& | ighter/smaller batteries & Charging systerdifficult to retrofit

& Very long cycle life and calendar life L o )
® High power - {Ietau_SYz(ajLPﬂ)\)/u SANI G
B Fast charge capability electronics and software

& Maintenance free chemistry ® Customisation costs high

® Charge/discharge efficiency

& Competitive cost through volume & Electronics obsolescence

LHon is suited to:

A Larger markets, recurrent business

A Generic products rather than lowolume customised products
A Potential service business
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The Liion offer

& | iion chemistry is defined by the positive active material

CoQ - basis of original consumer products

NCA-{ I FpiinGigal offerc high performance and long life
MnO,-SaftY 2y AG2NAY 3 O2YLISUAG2NEQ
NMC- Similar to NCA, better suited to prismatic cells

LFP-{ | Foffe®far selected markets

Mixed oxides- Any combination of the above

| —
| —
[ —

Jacksonvi
all

e will be capable of producing

f the above chemistries

©
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Liion :{ | FstreQgihsc unique positioning

& 20 years R&D experience plus 10+ years manufacturing
& Multi-technology capability

& End market knowledgatilities, transportation, military

& Commercial network

& Profitable traditional business giving financial stability

& US DoE support
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=3 Markets for Liion growth
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Why Energy Storage ?

Real Power Output (kW)

Springerville AZ, One Day at 10 Second Resolution

0 1000 2000 3000 4000 5000 6000 7000

Compensate for intermittent nature of solar
generation

1600
1400
1200
1000
800
600
400

200

T 1
midnight midday midnight

Timeshift residential PV energy.

Increase value
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Drivers & trends for use d&nergyStorage (1)

1. Balancing supply and demand

> Integration of intermittent RES generation, timely and geographically displac
from consumption

2. Management of transmission and distribution grids
> Grid stability and quality (frequency, voltage)
> Deferring investment in new equipment to meet peak power demand

3. Energy Efficiency
> Demand side management & efficient buildings
> Smart distribution grids
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Drivers & trends for use ddnergyStorage (2)

EnergyStorage
. A - Electricity
Generation Transmission Distribution Customers
.1; Intf_nS]ium.MaX |
&./
Management oftransmission 1
_ and distribution grids
Balancingsupply 1
and demand Energy efficiency

52 Investor day¢ Paris June30th ¢ Bordeaux, July 1st 2011 SaFT




ESS applications tint®main

Source: SCElectricEnerg$torage Conference, Phoenix 2011
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